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USING DIGITAL MARKETING TO ATTRACT THEIR CLIENTS. 
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INTRODUCTION 

Every business I connect with is unique in one way or another.  

Whether itôs the way they run their day-to-day operations or the types of services they 

offer. However, thereôs one thing in common with every business owner I connect with. 

Can you guess what it is? 

They all want more customers. 

Whatôs the best way to get more customers? This is where so many business owners go 

wrong. They are stuck in the wrong decade of advertising. Donôt get me wrong, thereôs 

still a place for radio, television and other forms of traditional advertising, but itôs more so 

for creating brand awareness.  

If you want to reach customers right now, you have to realize one thing. Todayôs 

technology has placed the power of advertising in the hands of the consumer. What do I 

mean by that? In the past consumers only knew about companies based on who was 

advertising the most. For example, they might remember who they last saw on the 

billboard driving home.  
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THE POWER SHIFT 

Today itôs much different. If my furnace breaks, I donôt have to resort to the last billboard 

or TV commercial I saw. I can instantly from my phone or computer type in ñheating 

contractorò and be spoon-fed a list of all the contract ors in my area. 

But thatôs not where it ends. Iôm not limited to just selecting one of these, I can go and 

research them all individually. I can see who has happy customers, based on the star 

rating and reviews that people have left for them.  

These two things combined have truly shifted the power of advertising into the hands of 

the consumer, so what does that mean for you? In a way, itôs a great thing. You can place 

your company in a prime position to have leads literally coming to you and do it without 

having to run pricey television commercials or radio ads. 

The way you do it is by claiming a first page ranking in Google for a keyword that gets a 

good amount of search volume. If youôre ready, Iôm going to guide you through the best 

practices of getting Google to place you on the first page.  

Imagine turning on the faucet and have customers coming to you giving you money to 

preform your service for them. All without the traditional overhead the ñold-schoolò 

advertising methods would cost. 
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GOOGLE MY BUSINESS 

Let me welcome you to Google My Business . You see, Google wants to put you onto 

the first page. Theyôve even reserved this special spot for you, above everyone else. You 

just need to take the time to claim it.  

 


